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RARE OPPORTUNITY TO PURCHASE
28,514+ SF OFFICE CONDO with onsite parking
25,700+ SF ADJACENT PARCEL
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101 W Canon Perdido St & 102 W De La Guerra St | Santa Barbara, CA
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The offering is comprised of two properties in an
outstanding location, across the street from Paseo
Nuevo mall on the ascendant Chapala Street
corridor. This is a high-value block both for of-
fice property and other uses, such as residential
development.

The commercial condominium is located in a
Santa Barbara landmark, a 67,947 SF three-story
building dating from the 1930s at 101 W Canon
Perdido St. The condo consists of portions of all
three floors, all elevator-served.

The adjacent parcel at 102 W De La Guerra St is im-
proved as a parking lot that will generate income
as-is, and potential exists to add value through
entitlements.

ASKING PRICE: $17,072,000
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PARCEL OVERVIEW

101 W Canon Perdido St
APN: Condo map in progress

Type: Office condominium

Floors: Three

Size: 1st Floor 4,157+ SF
2nd Floor 12,438+ SF
3rd Floor 11,919+ SF
Total 28,514+ SF

Parking: 14 spaces in building surface lot

102 W De La Guerra St
APN: 037-042-038
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__5_ Size: 25,700+ SF / 0.59+ Acre

p

S Type: Land (parking lot)

W Zoning: C-G (Commercial General)

i AUD: “Commercial/Medium High
Residential” overlay (15-27 du/
acre)

Location and size of parcel boundaries in the image are approximate and not to scale.
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Square footages provided are from a preliminary condo map. Final map will likely vary. Buyer to verify square footage.
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FLOOR PLANS

SECOND FLOOR
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Square footages provided are from a preliminary condo map and other estimates. Final map will likely vary. Buyer to verify square footage.
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FLOOR PLANS

THIRD FLOOR
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Square footages provided are from a preliminary condo map. Final map will likely vary. Buyer to verify square footage.
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DOWNTOWN & THE CHAPALA STREET CORRIDOR

The subject properties are surrounded
by promising new growth as well as e S _ il LLEEB
firmly established real estate like Paseo BT S 'T'”b f e e e [ e T Santa Barbara
Nuevo and the Funk Zone. The Chapala & e '_ Sl e P City College
Corridor is home to a growing number : T - o
of tech companies as well, undoubtedly & "E“? "ﬁ'
drawn to the many conveniences and : &

luxuries of the area.
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pin. 0% ’-J'\ '3 y Development Address Commercial Residential 1

{*/ﬁ- s Theatre 414 Chapala St 414 Chapala St 2rentals 21rentals
Sevilla 401 Chapala St 6 condos 46 condos g o,
Mixed-use dev. 515 Chapala St 1 condos 6 condos
El Andaluz 531 Chapala St 2 condos 7 condos  ®
Paseo Chapala 721-739 ChapalaSt 9 condos 29 condos -
Anacapa & Ortega 634 Anacapa St 2 rentals 30 rentals 1‘
Mayee PLaza 226 E De La Guerra 4,286 sf 26 rentals 5:-:
Alma del Pueblo 38 W Victoria St 2condosand 37 condos '(t 7
& Public Market 20k sf market 5

)

Arllngton Village

e

1330 Chapala St none 33 rentals
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EMPLOYEE DEMOGRAPHICS

elton A great place to work
Over 420,000 people live within a 45-minute drive

While executives can live 10 minutes away in the affluent
enclaves of Montecito and Hope Ranch, employees stretching all
the way from Lompoc into Oxnard will enjoy a commute of 45
minutes or less.

achuma
gation Area

That 45-minute drivetime population area offers a well-educated

1eminute divetin and successful tapestry of potential employees.

g

Ojai
Goleta  SantalBarbara ; o
| g ) Montecito 30 minute drivetime 150
P f - 36
SITE Carpinteria
45 minute drivetime Sgritg.fF.
0

e

6%

White-collar Ventura

720/0 Drivetime Demographics —— Ocari
COl |eg e_ed Ucated 15 Minutes 30 Minutes 45 Minutes

Population 148,311 204,158 421,242
Avg Household Income $132,244 $124,929 $114,858
College-Educated 77% 76% 72%
White-Collar 71% 70% 66% Foil
. Sta
source: esri
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THE NEIGHBORROOD

BUSINESS & TECH HUB

Carrillo and Canon Perdido Streets run perpendicular to State
Street and are lined with office buildings of the downtown busi-
ness district. Financial, legal, and real estate businesses thrive
here, enjoying the convenience of nearby restaurants and ameni-
ties. There are also more than 70 tech businesses with offices in
downtown Santa Barbara, including Amazon, PayPal, and Sonos.

ARTS & ENTERTAINMENT DISTRICT

Graced with historic theaters, museums, and galleries, the downtown arts scene
is vibrant and surprisingly cosmopolitan for a city this size. Among the theaters
and the Museum of Art are a wealth of restaurants and the Public Market, an
upscale food hall. Each February, the Santa Barbara International Film Festival
brings locals, tourists, and of course movie stars to downtown theaters.
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STATE STREET & PASEO NUEVO

At the heart of Santa Barbara lies State Street, dense with countless options for
food and drink, shopping, arts, and entertainment. Proceeding the length of
downtown and eventually turning into Stearns Wharf, State Street is the city’s
primary tourist attraction and retail corridor. Across the street from the subject
properties, the Paseo Nuevo regional mall is the central retail hub for downtown
Santa Barbara.

THE URBAN WINE TRAIL & THE FUNK ZONE

With 35,000 tourists on average every day, the downtown area
has become a thriving destination for this world-renowned
wine region. Santa Barbara’s Urban Wine Trail and craft brewer-
ies bring heavy traffic — by train, bike and foot - into the Funk
Zone and other “industrial chic” projects nearby.
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Big-city art and culture with the heart and
hospitality of a small coastal town

Location. The city is 90 miles north of Los Angeles and is served
by Santa Barbara Airport and Amtrak. Tucked between the Santa P - i ;
Ynez Mountains and the Pacific Ocean, Santa Barbara enjoys a mild, €, o8 e
Mediterranean climate averaging 300 sunny days a year. : : _

Economy. Renowned for its fine restaurants, shopping, hotels and
architecture, the tourism industry is the region’s main economic driver.
The city economy also includes a large service sector, education, tech,
health care, finance, agriculture and manufacturing.

DOWNTOWN

Culture. The city’s history is evident in its Spanish architecture,
emanating from the majestic Mission Santa Barbara. Downtown is =
brimming with eateries, theaters, museums, and hosts an annual
international film festival. Wine lovers can sample the Urban Wine Trail =
or take a short drive to the world-class vineyards of Santa Ynez Valley.
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current residents Avg. household income .
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Services
Trendsetters are young, well-educated, tech /70

Tre n d S ette rS savvy people living in upscale, high-rent ar-

d : eas. Hip culture, social media and spontane-
ominant tapestry segment ous vacations abound.
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FOR MORE INFORMATION:

Francois DeJohn

805 898 4365
fran@hayescommercial.com
lic. 01144570

Steve Hayes

805 898 4370
steve@hayescommercial.com
lic. 01144570
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© 2022 Hayes Commercial Group, Inc., a California corporation (“HCG"), DRE LIC #02017017. The information
herein has been obtained from sources deemed reliable, and neither the property Owner nor HCG, nor
their respective equity holders, shareholders, officers, employees and agents makes any representations or

warranties, express or implied, as to the accuracy or completeness of such information. Any and all reference
to age, square footage, expenses and any other property-specific information is approximate. Any opinions,
assumptions, or estimates contained herein are projections only for illustrative purposes, and HCG, its partners,

shareholders, officers, employees and agents disclaim any liability that may be based upon or related to
the information contained herein. A prospective purchaser must make its own independent investigations,
projections, and conclusions regarding this transaction without reliance on this document or any other
information provided by HCG. Prospective purchasers should conduct their own thorough investigation of
the subject property prior to proceeding with this transaction. The information contained herein is subject to
change.
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